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Xpnupatodotnon

* To mapov ekTALOEVTLKO UALKO €XeL avarmtuxBei ota mAaiola
Tou ekmatdeuTikoU £pyou tou dLdaokovta.

* To €pyo «Avolkta Akadnuaika Mobnuata oto
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Evotntec poOnpotoc

* MNwc e&eAixBnke n ayopd twv edbnuepldwv/eEviunwv
LECWV.

e OLTOMLKEC epnpuepldeC.

e TLONMOLVEL ETILXELPNUATIKA Onpooloypadia
(entrepreneurial journalism).
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HAektpovikn ayopa VS Evtunn ayopad

Ta dtadopa kowva AapBavouyv to meplexopevo dwpeav kol ta diktua Byalouv
KEPOOC LEOW AAAWV LEBOSWV.

Mark Fox & Bruce Wrenn (2001) “A broadcasting model for the music industry”,
JMM, 3(ll), 112-1189.

2TO EVTUTIO LOVTEAO UTIAPXOUV SUO BaOLKEC MNYEC EL0OOWV yLa TIC epnuePLOEC: oL
QVOYVWOTEC Kol oL Stapnuiotec. H moootnta twv dtadnuicswv KaBwc eniong Kot
TO KOOTOC ou Ba xpewBel otoug dLapnuLoTteEC oxeTileTal eUBEWC e TOV apLlOO
TWV oVayvVWoTwV TNE epnuepidac.

Robert Picard (1998) “A note of the readership between circulation size and newspaper
advertising rates”, JIME, 11(2), 47-55.
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To «ompaA» TnC KukAodoplac
(Circulation spiral)

H kukAodopia Twv epnuepldwv emnpedlel oNUOVTLKA TA SLAPNULOTIKA TOUG
€ooda epooov pLa evoexopevn avénon tnc kukAodopiag odnyel oe pia
avénon Twv SLapNULOTLKWY TOUC E008WV. JUVETIWE, AUTEC oL epnpepLdec Ba
uropoloav va TIETUXOUV OLKOVOUIEG KALpaKag Kol Ba pmopouoayv va €XouV
XOUNAOTEPO KOOTOC OTNV auénuévn Touc apaywyn. Kabwc ol epnuepidec
av€avouv ta €0060, OLKOVOULKA LOXUPOTEPEC ETALPELEG UE HEYOAUTEPN
KukAodopia kal StadpnULoTIKA £000a Ao TOUG AVTAYWVLOTEG, Ba prmopoloav
va TtapAyouVv KAAUTEPN TOLOTNTA, YEYOVOC TTOU 0dNnYEL o€ pia eMUmpPOoOeTn
avénon otnv KukAodopia TouC KoL 0TOV QLUEOVOUEVO apLlOUO TwV
Stapnuicewv aAd OXL LE EVO YPOHLKO TPOTIO.

Karl Erik Gustafsson (1978) “The circulation spiral and the principal of household”, The
Scandinavian Economic History Review, XXVI(1), 1-14.

Picard Robert (2004) “Newspaper circulation size, circulation type and marketing and
circulation cost”, Paper presented to the 6" WMEC, Montreal, May 12-15.
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EmuyeElpnUOTKa HOVTEAQ KOl
opyaviopol Ekdoonc epnuepidwV

 Ednuepidec yla adoolwUEVOUC AVOYVWOTEC KoL CUVOPOUNTEC.

* Ednuepidec yla tnv pallki ayopad Kol Kowo.

*  Ednuepldec yla pkpA KOPUATLO TNG ayopdc (niche markets), T.X. MPWLVE,
QTIOYEVUUATLVEC, KUPLAKATLIKEC EKOOOELC, OLKOVOULKEC EPnUepideC, aBANTIKEC,
eBdopadlaiec.

 Ta dwpeadv pUAAQL.
* HAeKTPOVIKEC EKOOOELC.

Where news? The media future research initiative. “Business models of newspaper publishing
companies”, Report no. 1, 05.2006.
http://www.robertpicard.net/PDFFiles/IFRAbusinessModels.pdf
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http://www.robertpicard.net/PDFFiles/IFRAbusinessModels.pdf
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Oeogalovikng

MMpocavatoAlopEveg otn dtadpnpion
epnuepideg

H dtadpnuiotiki xpE€won dev e€aptatal Lovo amo tnv KukAodopia Twv
epnuepldwv aAAQ eMioNC OO TAL CUYKEKPLULEVA XOPOKTNPLOTLKA TWV
QVOLYVWOTWV TOUG.

To 70% oo ta €ooda Twv epnuepidwv mpogpyovtal ano dStadnULoELS Kal TO
30% aro ToUC AVOYVWOTEG.

YynAd mpooavatoAlopévec otn dtadpripion epnuepldeC Le OTPATNYLKEC
hit and run pakponpoBeopa PAdntouv TNV KUKAodopla.

Craig Depken Il (2004) “Audience characteristics and the price of advertising in a circulation industry: Evidence
from US magazines”, Information Economics and Policy, 16, 179-196.

David Sumner (2001) “Who pays for magazines? Advertisers or consumers?”, Journal of Advertising,
Nov/December, 61-66.

Stephen Lacy & Martin Hugh (2004) “Competition, circulation and advertising”, Newspaper Research Journal,
25(1), 18-39.
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Ednuepidec Kal AEIAEG TOU
HEAAOVTOC

Mtwon otnv KukAodopia KaL 0TO AVAYVWOTLKO KOLVO.

Mati evw undpyxel peiwon otnv kukAodopia, tnv idla wpa umtapxel avénon Twv
KaOnuepwvwv epnuepidbwv mou ekdidovtal;

Auavovtal oL TPWLVEC ePNUEPLOEC, HELWVOVTAL OL OTTOYEU LOTLIVES KOLL TIALPOALUEVOUV
otaBepEC ol KupLlakATiKeG eKOOOELC.

Tot ouVOALKA SLadbnLOTIKA £006a yla OAEG TIC Blopnyavieg twv media €xouv auénbei
LOKPOTIPOBEoO KOL TTAPA TA UIKpOTEPA SLadNULOTIKA pepidLa o€ oUYKPLON UE TLG
uTtoAourneg Blopnxavieg Twv media, o€ oTaOEPEC TILEC Ol ednUEPLOEC €XOUV auEnoEL
To StapnULoTIKA TOuG €00dal.

Robert Picard (2002) “U.S. newspaper and revenues show consistent growth”, NRJ, 23(4), 21-33.
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Awpeav KAONUEPLVEC ePNUEPLOEC

e Supply side
Invention — Defense — Prevention — Promotion — Expansion Models.

* Demand side
Substitution — Cumulating — New Readers.

OL avayvwoTeC Twv SWPEAV KABNUEPLVWYV ELVaL OCNUOVTIKA VEOTEPOL ATIO TOUC
AVOYVWOTEC TWV EbNUEPLOWV €Tl TANPpWUN.

Piet Bakker (2002) “Free daily newspapers — business models and strategies”, 4(3), 180-187.
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MpokANnoceLc yia Tic epnUePLOeC

= TexvoAoyLKn Kovotopia.

» Ta kUpla €coda mapapeEvouy amo tnv dtadniuion.
=  Awadiktuo kat on-line cuvépopun.

= Ag€LOTNTEC ATO TOUC CUVTAKTEC.

= JuveEpyaoLa oTNV apoywyn Kot SLovour) TtEPLEXOUEVOU.

Where news? The media future research initiative. “Business models of newspaper publishing
companies”, Report no. 1, 05.2006.
http://www.robertpicard.net/PDFFiles/IFRAbusinessModels.pdf
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http://www.robertpicard.net/PDFFiles/IFRAbusinessModels.pdf

AANOQYVEC OTLC EKOOTIKEC ETALPELEC
epnUEPLOWV

Ol etapeiec €kdboonc edbnuepidwv Ba Rtav xpnoLpo va avantiéouv
NMAPAAANAEC ETILXELPNUATLKEC SpaoTnPLOTNTEC e dwpeav dUAAA Kall
NAEKTPOVLIKEC eKOOOELC 1 TTIAATPOPUEC HEOW SLadLKTUOUL.

Oa ATaV XPROLUO YLl AUTOUC VoL auérjoouV Tnv ouvepyaoia pe dtadopa
Slktua N e€wTePIKOUC CUVEPYATEC YLA TNV Kolwvorpaéia 0TO TEPLEXOLEVO,
TNV ekTUTIWOoN, TNV dtavoun Pndlaknc - mobile texvoloyiac aAAd kat tnv
StadnULoTIKA Blopnxavia.

Emavekmnaideuon Tou TPOCWTILKOU KOl ETILXELPNMOTIKO TIVEU A YLOL TOUC
AleuBuvTecg Kall Toug Snuooloypddouc TIPOKELMEVOU AUTOL val lvall TtLo
Kawvotopol.

Owovouia twv MME

Tunua Anpoctloypadiag & MME



O Torukoc Tumoc — H mepimtwon
tn¢ EAAadOC

ETtiyelpnUatika HovieAa, Baotka
XOLPOLKTNPLOTLKAL
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Aoyol mov wBouv toug AnpootoypadLlkoug
OpyoaviopoU¢ va kavotopnoouyv (1)

MeyaAn avénon Twv HECWV ETLKOWVWVIOC Kol OKANPOC
QVTOYWVLIOUOC METOEL TOUC.

H mpoodopd yia mAnpodopnon, evnuépwon, Ppuxaywyio > amno
Vv {NTnon tou Kowou.

TputAaolaopnoc twv oeAidwv twv edbnuepidwv TNV TEAELTALA
dekaeTtia.

2NUOVTLKA avénon tou aplOpol Twv TNAEOTTIKWY KAVOALWV.
1.000 vea BPAia ekdidovtal kabnpeplva.

320.000.000 wpec padlodwvikoU TPOypAUUATOC TIpoohEpovTal
Etnolwc.

1.500.000 veeg LotooeAidec dnuioupyouvtal koBnuepva.
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Aoyol mov wBouv touc Anpocloypadikouc
OpyoaviopoU¢ va kawvotopnoouv (2)

* To KOLVO €lvall KOTOKEPUOTIOMEVO OE TIOANQ PEOQ,
KaTaVAAWVEL avAAoya LE TNV OLKOVOLLLKN TOU
duvatotnta o, TL Bplokel SLaBEoLO KalL O, TL EXEL
ouvnOioel.

 H duvaun £xeL mepPAOEL ATIO TO LECO OTO KOO, TO
OTIOLO TANPWVEL TIAEOV TTEPLOCOTEPO ATTO TOUC
SlapnULOTEC .

Mo kaBe 1 eupw Tou €06gVOUV OL SLAPNULOTEC YL
TOL HEOA TO Koo £o0egvel 5.
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MNati 6ev kautvotopoUv ot Anpocioypadikoi
Opyavicpol

e Aev elval BLOUNXOVLKEC ETILXELPNOELS OTIOU N ATTOKTNON
QVTOYWVLOTIKOU TTAEOVEKTAMOTOC oTNPLIETOL OTNV £€pEUVA KOl
TNV avamtuén.

e Exouv pkpn eumeLlplol 0€ AVATTTUEN VEWV TIEPLEXOUEVWV LECW
VEWV TEXVOAOYLWV, OL TIEPLOCOTEPEC KALVOTOULEC Elval oTov
TPOTIO SLOVOUNC KOl OXL OTO TIEPLEXOEVO.
2To internet povo to 15% amnoteAel MPWTIOTUTIO TIEPLEXOUEVO.

* Mikpn ocUvOEDN |LE TO TIOVETILOTH LA
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TL Oa mpEMeL va okepTOUV oL
dnpootloypadol mpLv KOLLVOTONNO0UV

* TLmeplexopevo Ba mpoBaiouv.
* [lou, tote Kol Tw¢ Ba mpoParAeTal.
* NEEC UTINPECLEC EKTOC TOU TIEPLEXOUEVOU.

* Alodoporoinon Evavtl TwV KAACLKWVY LECWV N TWV AAAWV
OVTOYWVLOTWV.

* >T0OEPEC OYXETELC |LLE TO KOLVO.

e Aoun Tou opyovLopoU ToUC.

e Alktua mpounBeutwy Kol SLAVOUEWV.
e HAektpovikn mpoPoAn.
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Ermuyelpnuatikn Anpocioypadia (1)

v' AnpoooypadkoC EMOYYEAUATIONOC onpailvel e€umnpetnon
TOU SNUOOCLOU CUUPEPOVTOC, AVEEDPTNOLOL KOl KOWWWVLKN
urtevBuvotnta.

H ala tng eldnong €ykettan oto va eivat akplBnc, aflomiotn,
Qo €yKupn mnyn, oAOKANPWUEVN, oVaAUEVN Kol

EPUNVEUHEVN.

- Briggs, Mark. (2012) Entrepreneurial Journalism: How to build What’s Next for News.
- Claussen, D.S. (2011) CUNY’s Entrepreneurial Journalism: Partially Old Wine in a New Bottle, and not

Quite Thirst — Quenching, but still a Good Drink, Journalism & Mass Communication Educator, 66(1): 3-6.
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Ermyeipnuatikn Anpoowoypadia (2)

v' MEe tnVv gpmopeupatonoinon tov dnuootoypadikol
ETIAYYEALLOTOC KAl TNV EMLKPATNON TwV UPNAwv
TTOOOOTWY AVOYVWOLUOTNTAC, TWV KEPOWV, TOU

P UXoywylKoU TIEPLEXOUEVOU, TO EMAYYEAMATIKO RO0C
QVTLIKATOOTAONKE OO TO EUMOPLKO.

- Picard, Robert. (2006) Business Models of Newspaper Publishing Companies, Where News? Research

Report No. 1. Darmstadt, Germany: IFRA

- Picard, Robert. (2006) Journalism, Value Creation, and the Future of News Organizations. Shorenstein

Center on the Press, Politics and Public Policy, Harvard University, Working Papers Series.
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Ermyeipnuatikn Anpoooypadia (3)

v SAUEPOA TIOU TO MOILKO KOO Kall 1 oVTLoToN
ueyaAn dtapnuiotikny darmavn Sgv uAPYOUV, TTOU TO
Koo 6ev TtpoTiBeTal 1) TtpoTiBeTaL va TTANPWOEL Eval
TTOAU ULKPO KOOTOC TOUAQXLOTOV YLa ELONOELC, OL
dnuooloypadol Ba mpEmnel v okeptoUV ToLa eidnon
arnoteAel mAnpodoplakn, eKmaldeuTIKn, SNUOKPOTLKN
alo yla To Koo oAAA TAUTOXPOVA EXEL KOl
avTtaAAQKTLKN oéla.
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Ermyelpnuatikn Anpocioypadia - Eivalt
Buwotpn; (1)

* Nat, eival Blwolpn yla 0molov mpoodEPEL TTEPLEXOUEVO
UTTEP TOU SNUOCLOU CUUPEPOVTOC, TO OTIOLO TAUTOXPOVA
LtopEL va mwAnOeEL.

- Picard, Robert. (2010) “The Future of the News Industry,” pp. 365-379 in James Curran, ed., Media and
Society. London: Bloomsbury Academic.

- Richard, van der Wurff and Klaus, Schoenbach. (2014) Civic and Citizen Demands of News Media and
Journalists: What Does the Audience Expect from Good Journalism? Journalism & Mass Communication

Quarterly, 91(3) 433—451.
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Ermyelpnuatikn Anpocioypadia - Eivalt
Buwotpn; (2)

* To kAeldi elvall n mpoodopad moloTkNG dnuoacloypadlag,
OnA. KOLLVOTOMOU TTEPLEXOMEVOU, ELOLKOU, ATTOKAELOTLKOU
Kat Stapopormolnuevou to omoio Ba fonba to Kowo va
VOLWOEL OTL AVAKEL KATIOU, VO KATAVOEL KaLl va armodaoilel

KoL TauTtoxpova Ba eival ypriyopn Kot eUKoAN n mpooBaon
O€ OLUTO, OITO OTIOUONTIOTE KOl OE EMOPKI TTOCOTNTA.
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Znpeiwpa Xpnonc Epywv Tpitwv

. To Epyo auTo KAvel Xprion Twv akdAouBwv £pywv:

Mark Fox & Bruce Wrenn (2001) “A broadcasting model for the music industry”, IMM, 3(Il), 112-119.

Robert Picard (1998) “A note of the readership between circulation size and newspaper advertising rates”, JME, 11(2), 47-55.

Karl Erik Gustafsson (1978) “The circulation spiral and the principal of household”, The Scandinavian Economic History Review, XXVI(1), 1-14.

Picard Robert (2004) “Newspaper circulation size, circulation type and marketing and circulation cost”, Paper presented to the 6th WMEC,
Montreal, May 12-15.

Where news? The media future research initiative. “Business models of newspaper publishing companies”, Report no. 1, 05.2006.
http://www.robertpicard.net/PDFFiles/IFRAbusinessModels.pdf

Craig Depken Il (2004) “Audience characteristics and the price of advertising in a circulation industry: Evidence from US magazines”, Information
Economics and Policy, 16, 179-196.

David Sumner (2001) “Who pays for magazines? Advertisers or consumers?”, Journal of Advertising, Nov/December, 61-66.

Stephen Lacy & Martin Hugh (2004) “Competition, circulation and advertising” , Newspaper Research Journal, 25(1), 18-39.

Robert Picard (2002) “U.S. newspaper and revenues show consistent growth”, NRJ, 23(4), 21-33.
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Znpeiwpa Xpnonc Epywv Tpitwv

. To Epyo auto KAveL xprion Twv akéAouBwv Epywv:

Piet Bakker (2002) “Free daily newspapers — business models and strategies”, 4(3), 180-187.
www.ifra.com/wherenews, “Business models of newspaper publishing companies”, Report no. 1, 05.2006
Briggs, Mark. (2012) Entrepreneurial Journalism: How to build What’s Next for News.

Claussen, D.S. (2011) CUNY’s Entrepreneurial Journalism: Partially Old Wine in a New Bottle, and not Quite Thirst — Quenching, but
still a Good Drink, Journalism & Mass Communication Educator, 66(1): 3-6.

Picard, Robert. (2006) Business Models of Newspaper Publishing Companies, Where News? Research Report No. 1. Darmstadt,
Germany: IFRA

Picard, Robert. (2006) Journalism, Value Creation, and the Future of News Organizations. Shorenstein Center on the Press, Politics and
Public Policy, Harvard University, Working Papers Series.

Picard, Robert. (2010) “The Future of the News Industry,” pp. 365-379 in James Curran, ed., Media and Society. London: Bloomsbury
Academic.

Richard, van der Wurff and Klaus, Schoenbach. (2014) Civic and Citizen Demands of News Media and Journalists: What Does the
Audience Expect from Good Journalism? Journalism & Mass Communication Quarterly, 91(3) 433—451.
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2nueiwpo Avadopac

Copyright AplototéAetlo Navemnotipo Oecoalovikng, Nwpyog TooupBakac.
«Owkovopia twv MME. EEEAMEN TNGC Blopnxaviag Twv EVIUTWY HECWV Kall
erixelpnuatikn dnuootoypadia ». Ekboon: 1.0. Oscoaiovikn 2014.
AwaBgoipo ano tn diktuakn dtevBuvon:
http://opencourses.auth.gr/eclass_courses.
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Znueiwpa Aderodotnonc

To apov VALKO SlatiBetal pe toug 0pouc tng adetag xpriong Creative
Commons Avadopa - Mapopota Atavoun [1] R petayeveotepn, AleBvng
‘Ekdoon. E¢apouvtal Ta autoteAn £pya Tpitwyv T.X. pwtoypadiec,
Slaypappata K.A.TT., TOL OTtola EUTIEPLEXOVTAL OE QLUTO KOl TO OTtoL
avadEpovtal pall LE TOUC OPOUC XProNG TOUC 0To «2npeilwpa Xpnonc Epywv

Tpltwv». @ @ @

O dkalovUyoc umopet va apéxel otov adelodoxo Eexwplotn adela va

XPNOLUOTIOLEL TO £PYO YLOL EUTTOPLKA XPNon, Epocov auto Tou {NTnOEL.

[1] http://creativecommons.org/licenses/by-sa/4.0/
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AlratApnon ZNUELWUATWY

Ornoladnmnote avamapaywyn N dSlaokeun Tou UALKOU Ba TtpeTmeL
va cupmnepLhapBavet:

" 10 Znueilwpa Avadopac

" 70 2nueiwpa Adslodotnong

" tn 6NAwon AlatApnong ZNUELWUATWY

" 10 2nueiwpa Xpnong Epywv Tpitwv (epocov umtapyxetl)
nall pe Toug cuvodEVOUEVOUC UTIEPOUVOECHOUC.
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